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New in this edition:
• Dozens of new and updated examples and 
exercises
• New sections on: assessing the linear 
regression model by analyzing residuals;
quality control; counting principles; Poisson 
random variables
• Detailed edits and enhancements based on 
users’ feedback
• A computerized test bank, plus updates to 
other ancillaries
Special features:
• Ross’s clear writing leads students easily 
through descriptive and inferential statistics
• Hundreds of exercises assess conceptual and 
computational understanding
• Real data sets from current issues draw from 
a variety of disciplines
• Special insets highlight real-world 
applications and profile prominent 
statisticians and events
• Chapter introductions, summaries, and key 
terms help students retain information
• CD-ROM allows students to solve basic 
computation problems 
©2005, ISBN: 0-12-597132-X, Hardback with CD-ROM, 832 pp.
Now available — Ross’s student-friendly introduction to statistics
books.elsevier.com/apmath
Order from your favorite bookseller 
or direct from Elsevier: 
Instructors can request a review copy by supplying their course 
information online at textbooks.elsevier.com, or 
via Email: textbook@elsevier.com. All requests are subject to approval.    
The second edition of Introductory Statistics excels in its clarity
of presentation, contemporary examples and applications, and in
the development of students’ understanding and intuition using
statistics. Throughout the text, author Sheldon Ross presents
statistical concepts and techniques in a manner that shows 
students how and when to use statistical procedures, and helps
them to understand why. The non-calculus based approach is
ideal for undergraduate students in any field of study, and can
be used in a quarter, semester, or full-year course. 
Ancillaries:
• Instructor’s Manual available in print format
• Student Solutions Manual (ISBN: 0-12-088551-4)
• Test bank available in both print and electronic format
• Instructor’s web site with additional information
New edition
! Introductory Statistics
Second Edition
“Ross has done an outstanding job in the
number and quality of his exercises. The
examples are realistic, stimulating and cover
a wide variety of practical situations. Ross is
a master in clear and concise exposition…
his style will appeal to students taking their
first course in Statistics. I would definitely
recommend adoption.” 
— John Deely, Purdue University
“This is an excellent text. Possibly the best 
introductory text I have ever taught out of and
I have been teaching Introductory Statistics
since 1979. …[I] cannot think of any reason
why I would ever switch…”
— Vincent Lariccia, University of Delaware
Sheldon M. Ross
University of Southern California, U.S.A.
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